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EXECUTIVE SUMMARY

Canada’s rich natural heritage forms a key part of our collective
identity. We take immense pride in our magnificent, rugged
geography — abundant lakes and rivers, vast forests and fields,
majestic mountains, Arctic ice and tundra, and deep ocean waters.
Nature has shaped our history, our economy, and our culture.
But our world is changing, and so too is our relationship with nature. Canadians now spend ninety percent
of each day indoors, obesity rates are skyrocketing, and
knowledge of the natural world is slipping away. These
changes threaten to have profound impacts on our health,
our economy, and our very sense of self. Strengthening
Canadians’ connection with nature can help address
many of the pressing social and economic issues that we
face today, such as supporting a productive workforce,
helping to achieve health care outcomes, and nurturing
the development of our children.
New evidence across a wide range of disciplines highlights
the powerful benefits associated with contact with the
natural world, of interest to diverse sectors of Canadian
society concerned with the well-being of our citizens:
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Our natural environment is a key driver for domestic
and international tourism, generating economic activity
in rural and urban communities from coast to coast
to coast.
In a time of rising health care costs, there is strong
evidence to suggest that contact with nature can lower
blood pressure, strengthen the immune system, increase
physical activity, help mitigate diseases such as cancer,
and reduce stress levels.
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Nature is an outstanding classroom. Time outside
can be a powerful force in our children’s physical,
emotional and intellectual development. Studies have
shown that children who play in natural environments
are more resilient and develop skills for dealing with
stress later in life. Outdoor play can also foster the
kind of problem-solving skills that will give our future
entrepreneurs — and Canada as a whole — a competitive
edge in an increasingly global economy.
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Urban green spaces — be they parks, community
gardens, or trails — can play a key role in creating
more active and cohesive neighbourhoods. This is
especially important now that 8 in 10 Canadians live
in cities — a profound shift from a generation ago.
Nature contributes to our spiritual health, and has
long been a powerful source of identity for Canadians.
This is particularly true for Aboriginal Canadians,
whose close connections to the land are integral to
the very fabric of their cultural and economic lives.
Our abundant freshwater, forest, and marine resources
provide us with a wealth of essential services. Nature
purifies the air we breathe and the water we drink. It
protects us from floods, regulates the climate and stores
carbon to help offset climate change.

In short, connecting Canadians with nature is an essential
investment in Canada’s long-term prosperity.
Our national, provincial and territorial parks play an
important role in connecting Canadians to nature, providing unparalleled natural classrooms and playgrounds
for Canadians of all ages. As hosts to natural areas of

exceptional beauty, and with a mandate and expertise to
reach the public and set them on a path to discover and
experience nature, Canadian park agencies are passionately
committed to connecting all Canadians with nature. We
see this as a fundamental priority and critical investment
in both this generation and generations to come.
No one sector or level of government alone can ensure
that Canadians benefit from contact with nature. We need
collaboration across a wide range of interests — from
educators to health care professionals to urban planners
and beyond - to forge new bonds between Canadians and
nature. Only in working together can we nurture healthy
lifestyles, support strong, vibrant communities, and provide
our children with the best future we possibly can.
Federal, provincial and territorial park agencies in
Canada, working through the Canadian Parks Council,
have prepared “Connecting Canadians with Nature —
An Investment in the Well-Being of our Citizens”, a
report synthesizing the growing evidence related to the
benefits of connecting Canadians with nature. To access
the full report, please go to www.parks-parcs.ca.
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Connecting Canadians with Nature
The Challenge...

A Natural Solution...
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Canadian children and youth spend on average eight
hours per day in front of a screen; the radius of play of
a nine-year old has decreased 90% since the 1970s.
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Time spent in nature supports children’s core skills —
observation, problem-solving, creativity, risk identification,
and emot ional and intellectual development.

QQ

Canada was ranked 15th in 2010 among worldwide
travel destinations, down from 2nd in 1950.

QQ

Visitors to parks support more than 64,000 full-time
jobs, generate $2.9 billion in labour income, and provide
$337 million in tax revenue.
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Only 7% of Canadian children and youth meet daily
physical activity requirements; one Canadian in four
is considered obese today.

QQ

Nine in ten Canadians would prefer to spend time as
a family outdoors.

QQ

24% of Canadians say fear is the main obstacle to
them being physically active in their neighbourhoods.

QQ

Neighbourhoods with parks in a major U.S. city reported
higher levels of mutual trust and willingness to help
one another.

QQ

In 2008, the Oxford Junior Dictionary deleted the
words beaver, acorn and blackberry, and added
the term BlackBerry.

QQ

National parks are one of the top four symbols of Canadian
identity, outranking hockey.

QQ

Per capita health care costs are projected to increase
by almost 60% over the next decade.

QQ

People exposed to nature recover from surgery faster,
require fewer medications, and have shorter hospital stays.

QQ

Canada’s natural landscape is undergoing change,
including loss of old forests, changes in river flows,
and loss of wildlife habitat.

QQ

88% of Canadians support protecting the environment.
Ten percent of lands within Canada have been preserved
in parks and protected areas.

Canadian Parks Council
455 Hunter Street West
Peterborough, Ontario CANADA K9H 2M7
www.parks-parcs.ca
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